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HE MISSION OF

Harvard Business School is to educate leaders who
make a difference in the world. Every day more
than 70,000 HBS graduates strive to make these
words a reality in a wide array of organizations that
affect the lives of millions of people around the
globe.

Since 1968, with the help of suggestions from
alumni, students, faculty, and friends, the School
has selected a number of outstanding men and
women to receive its most important honor, the
Alumni Achievement Award.

Throughout their careers, these distinguished
graduates have contributed significantly to their
companies and communities while upholding the
highest standards and values in everything they
do. As such, they represent the best in our alumni
body. Exemplary role models, they inspire all those
who aspire to have an impact on both business
and society.

With entrepreneurial energy, Peter Harf has left
a mark on consumer goods industries such as
household products, cosmetics, quick-service
restaurants, luxury goods, and beverages. He has
also had an impact on tens of thousands of blood
cancer patients by facilitating bone marrow transplants. Whatever the task at hand, Harf arrives

MBA 1974

with a passion for creative thinking and a commitment to getting the job done.

Harf is the chairman and CEO of privately held Joh. A. Benck-

PETER
HARF

iser SE, which owns Coty, Labelux, and stakes in Reckitt Benckiser and Burger King. He serves as chairman of Coty, the global
beauty company and leader in fragrance.
He began his career at The Boston Consulting Group in San
Francisco in 1974. In 1981, he joined Benckiser, focusing the
company on consumer goods. “We had a lot of marginal pieces in

CHAIRMAN
AND CEO,
JOH. A.
BENCKISER SE

our portfolio,” explains Harf. In those early years, Harf acquired
around 25 companies. “I’m not afraid of taking risks. I’m not
afraid of losing. I’m not afraid of buying something,” says Harf.
In 1997, he and Bart Becht took the detergent part of Benckiser public. Subsequently, in 1999, this company merged with
Reckitt & Colman, forming Reckitt Benckiser. The new firm
thrived, reaching a total shareholder return of 16.5 percent per
year over a period of 10 years.
In 2002, Harf joined the board of Anheuser-Busch InBev,
then Interbrew and today the largest brewer in the world. He has
served as chairman there since 2006.
Peter Harf was born in 1946 in Cologne, Germany. He grew
up an only child living right after the Second World War in the
completely destroyed Cologne. “My mother, 21 years young when
I was born, did the cooking and washing for 14 people,” he recalls. “She had tremendous energy. There was no money, but
lots of love and happiness.” As a boy, Harf shared a room with a
great uncle, born in 1886, who instilled in him an avid interest in
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“O

NE OF MY MAJOR STRENGTHS IS A LACK OF FEAR. LIKE MOST STRENGTHS, IT IS ALSO A WEAKNESS.”

history and politics. “My uncle died in 1957. I was 11 years old.
No day passes that I do not remember stuff he told me as a little
boy. It is amazing how a great human being can shape a child and
guide him through life.”
After graduating first in his class from the University of Cologne, he earned a PhD in economics. Despite a consuming, lifelong passion for economics, Harf decided to become a businessman. He had recently married the love of his life, Mechtild, whom
he had been dating for 10 years. The pair moved to Cambridge
so he could attend HBS. “We had a fantastic time. Madly in love,
lots of friends, great parties, smart professors, and the Cape in
the spring,” Harf recalls. He savored working with smart fellow
students. “Research into theoretical economics tends to be very
lonely,” he observes.
After graduation, Harf moved to San Francisco. When his wife
became pregnant with the first of their two daughters, fittingly
named Viktoria, she decided they should return to Germany. “In
family matters, Mechtild held the reins and I was riding shotgun.
She wanted our daughter to have a clear sense of belonging.”
TIMELINE
1946 BORN, COLOGNE,
GERMANY
1973 EARNS PHD, MONETARY ECONOMICS, UNIVERSITY OF COLOGNE
1981 JOINS JOH. A. BENCKISER GMBH
1988 NAMED CEO & CHAIRMAN, JOH. A. BENCKISER
SE
1991 LAUNCHES DKMS,
THE CURE BLOOD CANCER
BANK
1993 BECOMES CEO, COTY
INC.
2001 APPOINTED CHAIRMAN, COTY INC.
2006 APPOINTED CHAIRMAN, ANHEUSER-BUSCH
INBEV

In 1990, tragedy struck, when Mechtild was diagnosed with
blood cancer. She needed a bone marrow transplant, but there
was not a matching donor. Eventually, she received a transplant,
after Harf and his friends had started to frantically recruit potential bone marrow donors all over Germany. On her deathbed,
Mechtild demanded that Harf stay committed to the fight against
blood cancer. “What happened to me should not happen to anyone,” Harf recalls her saying. “Put your business smarts to work.
There is more to life than making money.”
DKMS, the cure blood cancer bank. “DKMS is not a charity, but
a high-performance, nonprofit company driven by an impossible
dream and a strong culture,” says Harf. Today, DKMS has more
than 2.8 million registered bone marrow donors worldwide and
has facilitated some 26,000 transplants. “So many people tell

with loss. In 1995, while promoting a line of cosmetics for wom-

me they wouldn’t be alive if it weren’t for my father,” says Harf’s

en with cancer, he met Tina, a creative advertising director and

daughter Katharina, who serves as DKMS’s COO.

writer who had also lost a loved one to cancer. They hit it off

Like the happy endings that Harf has brought to many blood
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CLOCKWISE FROM TOP:
VISITING DEREK LAM TO
LOOK AT THE NEW COLLECTION; HARF LEAVES
THE HOUSE AT 6:30 AM,
SAYING GOODBYE TO TINA;
HARF AND HIS DAUGHTER
KATHARINA (LEFT) REVIEW
DOCUMENTS AT DKMS.

Harf and his wife’s physician, Gerhard Ehninger, launched

cancer patients, there is a silver lining to his personal struggle

immediately and today are happily married, dividing their time
between Milan and Manhattan.
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Seth Klarman wrote the book on value investing.
Literally. His 1991 Margin of Safety: Risk-Averse
Value Investing Strategies for the Thoughtful Investor, now out of print, is so sought-after that it
is available for rent on eBay. Klarman’s legendary
success as both an investor and a philanthropist

MBA 1982

belies another aspect of his personality: he enjoys
living his life out of the spotlight.

SETH
KLARMAN

At Baupost’s Boston headquarters, Klarman spends most of his
time on the trading floor — not making trades per se, but taking
in what’s going on in the 165-person company he helped launch
shortly after earning his MBA. Rarely using his private office, he
begins each day reading four to six newspapers, surrounded by
colleagues. The atmosphere at Baupost is serious but also kindhearted. “We pride ourselves on mutual respect,” he says. “If

PRESIDENT,
THE
BAUPOST
GROUP

someone comes in and is on their Blackberry and is too busy to
say hello to the receptionist, that’s not okay.”
That level of compassion can be seen in all aspects of Klarman’s life. A devoted father of three, he has made family a top
priority over the years, taking time to coach his daughters’ soccer teams and attend his son’s piano recitals. Together with his
wife, Beth, he has also given generously to causes they believe
in. “Giving back has been a theme for us from a very early stage,”
says Beth, who met Seth on a cruise around Boston Harbor in
1982. “We care about the urgent needs of our local community.”
The foundation bearing the family name, run by Beth, has supported medical, educational, religious, and social service organizations, including McLean and Beth Israel Deaconess hospitals
and Combined Jewish Philanthropies.
“There comes a responsibility with success, and that is leaving
the world better than you found it,” says Seth Klarman, who sees
giving back as one of the key metrics to consider when gauging
success. Another is whether one has created value for others. At
Baupost, he says, “We’ve managed to do really well for ourselves
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“I

T’S IMPORTANT TO KNOW WHEN TO STAND BACK

AND EMPOWER OTHERS.”

by putting clients first, by charging a fair fee, and by focusing on
their best interests. I’m proud of the fact that virtually everybody
who has been connected with the firm — employees, clients, advisers, business partners — has benefited from that experience.”
Klarman’s long-term outlook has served him — and others —
well. His approach relies primarily on research and discipline.
“Value investing, the strategy of buying stocks at an appreciable
discount from the value of the underlying businesses, is one strategy that provides a road map to successfully navigate not only
through good times, but also through turmoil,” he observes. “It
requires deep reservoirs of patience and discipline.”
TIMELINE
1957 BORN, NEW YORK
CITY
1979 JOINS MUTUAL
SHARES FULL TIME
1982 BAUPOST IS
LAUNCHED
1990 CREATES KLARMAN
FAMILY FOUNDATION
1991 PUBLISHES MARGIN
OF SAFETY

Seth Klarman was born in New York City and grew up in Baltimore. His father, a health economist, taught at Johns Hopkins
and NYU; his mother began her career as an English teacher and
then became a psychiatric social worker. His own interest in business started early: family lore has it that four-year-old Klarman
organized his room into a commercial space, putting price tags
on his belongings. At 10, he was intrigued by the stock listings in
the newspaper and bought his first stock, in Johnson & Johnson.
As a teenager, he delivered the weekday afternoon and Sunday

1995 BECOMES CHAIR
OF FACING HISTORY AND
OURSELVES

Baltimore Sun and ran a snow removal/lawn mowing business.

2008 SELECTED LEAD
EDITOR OF GRAHAM AND
DODD’S CLASSIC SECURITY
ANALYSIS, 6TH EDITION

horse racing, and baseball, and he remains passionate about the

In high school, he took an interest in coin and stamp collecting,
latter two activities to this day.
After studying economics at Cornell, Klarman headed to Wall
Street to join Mutual Shares Corporation, where he worked closely
with Max Heine and Mike Price, two legendary figures in the area
of value investing. The position was a good fit, so the decision
to leave to attend HBS was not an easy one. Doing so, however,
changed the course of Klarman’s life. “HBS teaches you about
leadership. It immerses you in a series of real-life business situ-

8

ations. Even now, 30 years later, I draw on my experiences from

to work. Over three decades, Klarman has built one of the most

business school to handle complicated managerial situations,”

successful hedge fund companies in the world. While such ac-

says Klarman.

colades are important to Klarman, he is equally proud of the cul-

Also at HBS, Klarman met Professor William Poorvu, who re-

ture at Baupost. “We have a very collaborative environment where

cruited him to manage a pool of capital in the newly formed Bau-

people support each other,” he says. “We reward people for being

post Group. While the job initially didn’t pay particularly well, it

team players. I’ve always viewed my employees as partners of the

gave him a platform on which to put his value investing strategy

business.” For Klarman, success is clearly a team effort.

FROM TOP LEFT: KLARMAN
TAKES KUGEL FOR A STROLL
AROUND HIS CHESTNUT HILL
NEIGHBORHOOD; REVIEWING
HIS CALENDAR AT HOME (WITH
A BASKETBALL GAME ON IN
THE BACKGROUND);
KLARMAN AND HIS DAUGHTERS
ATTEND A RED SOX GAME.
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In 1994, Robert Kraft paid a record amount —
$172 million — for one of the worst football teams
in the NFL. The New England Patriots had lost 36
of their last 50 games and had the lowest revenues
in the league. Initially, the purchase appeared to
be an extremely risky decision made by a sports

MBA 1965

fanatic, but in time it proved to be a winning business move.

The decision to buy the Patriots fits a pattern that Kraft devel-

ROBERT
KRAFT

oped at a young age. He is a man who believes that anything is
possible, and he is willing to take risks. Over the years Kraft has
made bold bets that have paid off, including what he sees as his
all-time best: pursuing his future wife Myra even though she was
on a date with someone else at the time. Their legendary 48-year
partnership was a source of inspiration to their family, friends,

FOUNDER,
CHAIRMAN,
AND CEO,
THE KRAFT GROUP

and the community that continues to mourn the loss of Myra
Kraft, who succumbed to cancer in July.
While Bob Kraft’s remarkable successes in the paper and packaging business, as a sports team owner, and as a philanthropist
have made him a beloved figure in the Boston community, he says
it is his failures that have taught him the most. “Don’t be afraid
to fail,” is the advice he doles out most often — be it to kids at
the local Boys & Girls Clubs, to the recipients of his fellowships
at Columbia and HBS, or to his four sons. A native of Brookline,
Massachusetts, who grew up in a modest household, Kraft also
frequently encourages others to “be passionate,” and to “collect
good people around you.” The words gain credence through Kraft
because he is a living example of his playbook.
The Kraft Group is a family business run by Kraft and sons
Jonathan (MBA 1990), Daniel, Joshua, and David (MBA 1999).
The seeds of the privately held company’s diverse concerns were
sowed in 1965 when Kraft went to work at Rand-Whitney, a packaging company he later acquired in a leveraged buyout. Seven
years later, he founded International Forest Products, now one of
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“T

HE SUPER BOWL TROPHIES TRULY BELONG TO

THE WHOLE COMMUNITY.”

the largest privately held paper trading companies in the world.
Kraft gradually expanded the company, adding holdings in sports
and entertainment, real estate, and private equity. Today, the
company employs more than 5,000 globally and does business
in 80 countries.
Kraft’s deep commitment to the community is evident in the
halls of medical, educational, and cultural institutions throughout the Boston area. The Kraft Family Blood Lab at Dana Farber
Cancer Institute, for example, is one of the largest blood platelet
centers in the world and through the New England Patriots Charitable Foundation, last fall the Krafts launched a “Kick Cancer”
awareness campaign. They endowed a chaired professorship in
Jewish studies at Boston College and a chaired professorship in
Christian studies at Brandeis. All told, the Krafts have donated
over $120 million to causes they believe in.
Robert Kraft grew up in a tight-knit family, the son of a deeply
TIMELINE

spiritual man and philanthropist. “My father was a man of great

1941 BORN, BROOKLINE,
MASSACHUSETTS

integrity who was very well-respected in our community,” says

1965 JOINS RAND-WHITNEY
1972 FOUNDS INTERNATIONAL FOREST PRODUCTS
1994 BUYS NEW
ENGLAND PATRIOTS
2002 PATRIOTS WIN FIRST
OF THREE SUPER BOWLS
2010 LAUNCHES “KICK
CANCER” SEASON-LONG
CAMPAIGN

Kraft, noting that his mother, a homemaker, doled out discipline
and love in equal measure. He received a full scholarship to Columbia, where he studied economics and history.
It was during a college break that he first met his lifelong partner, Myra. He was out with friends and she was on a date, but
when they caught each other’s eyes, Kraft felt a spark that he
CLOCKWISE FROM TOP:
KRAFT HOSTS A FUNDRAISER WITH 500 GUESTS; POSING WITH A PATRIOTS FAN
IN BOSTON; KRAFT AND HIS
SON JOSH WHO LEADS THE
BOYS & GIRLS CLUBS
OF BOSTON

couldn’t ignore. “I married my trophy wife the first time around,”
he says with a smile. “She was 19 years old and I was 20. She
proposed to me on our first date.”
Kraft went directly from Columbia to HBS, fulfilling a lifelong
dream. “I’ll never forget walking around campus those first days,”
he says. “Everyone was so smart.” Despite his initial intimida-
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tion and the growing family responsibilities — the Krafts first

the Patriots is also a powerful contribution. After the team won its

two sons were born while he attended HBS — he thrived. “The

first of three Super Bowls, he notes, “We had a million-and-a-half

case method taught me great discipline in how to study, how to

people come celebrate in the streets of Boston on the coldest day

prepare, how to think,” he says.

of the year. These people were from all social and economic back-

Combining that preparation with tenacity, Kraft has become

grounds and everyone was so excited to be celebrating together

a pillar of the community, and it is that role that brings him the

as one. Sports franchises, especially in Boston, are tremendous

most joy. Donating to causes important to the family is one tan-

communal assets and each of our Super Bowl victory parades has

gible marker of his success, but Kraft believes that revitalizing

provided undeniable evidence to that claim.”

13

Throughout her career, Karen Gordon Mills owned,
managed, mentored, and invested in small and
growing businesses of all descriptions. “For most
of the eighties,” recalls the unflappable mother of
three and wife of a college president, “I was pregnant, walking through steel mills, and buying companies.” Now working with small business owners

MBA 1977

on a national scale, she believes their job-producing sector is critical to rebuilding the US economy.

A hands-on leader who has met with business owners in 36
states in the two years since President Barack Obama appointed

KAREN
GORDON
MILLS

her to head the US Small Business Administration (SBA), Mills
has had many poignant encounters with people she calls “the
builders of the American dream.” From a Gulf of Mexico shrimp
fisherman who stayed in business with low-interest economic in-

ADMINISTRATOR,
US SMALL BUSINESS
ADMINISTRATION

jury loans after the BP oil spill, to a Pennsylvania drill bit manufacturer whose SBA-financed technology was instrumental in rescuing the trapped Chilean miners, to a couple whose Arkansas
saw mill was saved by an SBA loan when the credit crisis hit,
small business owners inspire Mills daily with their determination, she says.
“The people we work with are tightly woven into the fabric of
their communities,” notes Mills, whose career has been influenced by her paternal grandfather, who came to the United States
from Russia to build a textile business. “Half the workers in this
country are employed in small businesses. We need to make sure
they have the tools to grow their companies, create stable jobs,
and move our economy forward.”
Mills serves as the 23rd administrator of the SBA, an agency
founded in 1953 that has delivered millions of loans, loan guarantees, contracts, counseling sessions, and other forms of assistance to small businesses. She leads a team of 3,000 employees
who help small businesses across the country. The agency also
employs 2,000 on-call staff who work on disaster relief. Along
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“W

E CAN MAKE A DIFFERENCE EVERY DAY IN SMALL

BUSINESS OWNERS’ ABILITY TO CREATE JOBS.”

with a portfolio of more than $90 billion in loan guarantees, the
SBA is responsible for ensuring that 23 percent of all government
contracts are awarded to small businesses. “That’s $100 billion
dollars a year,” she stresses.
Reflecting on her preparation for her current role, Mills says,
“At MMP Group, I had the privilege of buying, owning, and advising businesses one at a time — investing in them in ways that
would help them grow,” she muses. “So when I walk into a small
business today, I understand the issues very well.”
Karen Gordon was born in Boston. Her father (Melvin Gordon,
TIMELINE

MBA 1943) ran a textile business before taking over Chicago-

1953 BORN, BOSTON
MASSACHUSETTS

based Tootsie Roll Industries, which he continues to run jointly

1977 JOINS GENERAL
FOODS

with her mother, Ellen Gordon. After graduating from Harvard
with a degree in economics, business school was the natural next

1981 JOINS MCKINSEY &
COMPANY

step. “When I started reading HBS cases about efficiency on the

1983 JOINS E.S. JACOBS
& CO.

dinner table.” Her professional DNA includes a consulting role at

1993 BECOMES PRESIDENT
OF MMP GROUP
1995 JOINS US COUNCIL
ON FOREIGN RELATIONS
2007 BECOMES CHAIR
OF MAINE’S COUNCIL ON
COMPETITIVENESS AND
THE ECONOMY
2009 NAMED ADMINISTRATOR OF THE US SMALL
BUSINESS ADMINISTRATION

factory floor,” she recalls, “I felt like I was back at the family
McKinsey & Company, a stint at General Foods, and considerable
venture capital experience.
Mills finds working in the public sector to be extremely rewarding and is deeply committed to helping small US manufacturers
who operate in large corporate supply chains. “We cannot lose
their expertise,” she emphasizes. “If we do, we’ll lose even more
jobs to competitors abroad.” By providing mentorship and financing that ranges from micro loans to help home-based businesses
buy delivery trucks to sophisticated loans to build factories, she
believes the SBA can stimulate “not just initial product creation,
but production innovation, manufacturing innovation, and the
process that turns US inventions into US jobs.”
Mills’s introduction to government service came while she was
still working in New York but living in Brunswick, Maine, with her
three sons and husband, Barry Mills, the president of Bowdoin
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College. In 2007, she was asked by Maine’s then governor John

career philosophy that Mills — who graduated from HBS at a time

Baldacci to put her venture capital skills to work developing new

when women managers felt driven to follow the fast track to “hav-

jobs to soften the economic impact of a local Navy base closure.

ing it all” — has come to embrace. “I’ve learned that the right

While she had no idea that entree would lead to working for the

next step might be an evolution, or it might be a new direction,”

president and representing small business on Capitol Hill, saying

she observes. “In the end, the best choices are those where you

yes to the challenge was in keeping with the increasingly nuanced

can succeed and help others to do the same.”

FROM TOP LEFT: LEAVING A MEETING AT THE
WHITE HOUSE; WITH HER
HUSBAND, BARRY, AND SON
GEORGE; LEADING A MEETING IN HER SBA OFFICE.
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Hüsnü Özyeğin’s grandfather was a Turkish clothing merchant who didn’t go to college, but he instilled in his progeny an appreciation for the value
of education. The younger Özyeğin pursued his
studies in the United States — attending Oregon
State University and HBS — and then returned to
Turkey, where his enormous impact in business is

MBA 1969

matched by his commitment to improving access
to quality education.

One of Turkey’s most successful business leaders, Özyeğin is

HÜSNÜ
ÖZYEGIN

a self-made man. After earning his MBA and working at IBM and
Arthur D. Little, he returned to his native land to complete his
military service. He then worked his way through a series of rapid
advancements in the banking world. In 1985, he took the helm
of Yapi Kredi Bank, where he turned a deficit into a $60 million

FOUNDER AND
CHAIRMAN,
FiBA GROUP

profit in two years. Two years later, he invested all of his personal
assets in the launch of a new bank, Finansbank, selling both his
homes and moving his wife, son, and daughter into a rental.
“Entrepreneurship really means taking risks,” says Özyeğin,
who during that first year successfully opened four branches, focused on corporate clients. By expanding regionally and diversifying interests, Finansbank grew to become one of Turkey’s largest
private banks, with 200 branches in 10 countries. Although he
sold his interest in the bank in 2006, he remained chairman until
last year.
Özyeğin now oversees FiBA Group, a $6 billion portfolio of
investments in the financial services industry that includes supermarket chains, shopping malls, wind energy, and banks. Both
his son, Murat (MBA 2003), and daughter, Aysecan (who holds
an MBA from Stanford), work closely with him. “I’m still a handson manager of my businesses,” he says, noting that he enjoys
the challenge of building enterprises. “Employees and managers
want to work in companies that grow,” he says simply. “They want
to grow with the company.”
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“L

IFE IS FULL OF COINCIDENCES AND LUCK AND

FAT E . ”

In 1990, he launched a foundation to support Turkey’s social,
cultural, and economic development. While the nonprofit bears
his name, Özyeğin’s children and his wife, Aysen, are very much
involved. The family’s primary philanthropic focus is eliminating
disparities in education. Their multipronged approach includes
serving students at every level, from preschool through university.
“After learning that only 5 percent of girls who graduate from primary schools in rural areas attend high school, we knew we had to
do something,” says Özyeğin, who has built 25 girls’ dormitories
next to high schools in 20 provinces. “It’s been very gratifying,”
he says, noting that 40 percent of these girls continue on to attend universities.
Hüsnü Özyeğin was born in Izmir, Turkey, the son of a medical doctor and a homemaker. At the age of 10 he went to Robert
Academy, a prep school in Istanbul, and upon graduation he reTIMELINE

ceived a scholarship to attend Oregon State. With $1,000 from

1945 BORN, IZMIR,
TURKEY

his father, Özyeğin made his way to Canada by boat and then to

1966 ELECTED STUDENT
BODY PRESIDENT AT
OREGON STATE

the soccer team and, in 1966, becoming the first non-American

1972 RETURNS TO TURKEY
FOR MILITARY SERVICE
1987 LAUNCHES
FINANSBANK
1990 ESTABLISHES FAMILY
FOUNDATION
2008 OPENS ÖZYEĞIN
UNIVERSITY

Portland, Oregon, by Greyhound bus. He thrived socially, joining
to be elected president of Oregon State’s 14,000 student body.
Realizing that his choice of study, engineering, didn’t suit him,
he applied to business school.
Özyeğin arrived at HBS with little work experience, but he made
up for it by taking over the Gallows Grill, a student concession in
Gallatin Hall. His business smarts and hard work — he opted to
stay late and clean the grill himself rather than pay someone else
to do it — were immediately evident. Adding pizza to the menu,
for example, was a smart move. “The pizza cost us 25 cents and

Istanbul. Offering engineering, hotel management, business, psy-

we could sell it for over a dollar,” he says. “It ended up being the

chology, and law, the university currently has 1,700 students en-

most profitable product at the Grill.”

rolled in a temporary space while the campus is being completed.

In addition to cutting his teeth as an entrepreneur and earn-

Eventually, Özyeğin University will serve 6,000 students. “We will

ing enough money to pay off his student loans, Özyeğin gained

give a first-class education to students whose families cannot af-

skills at HBS that propelled his future successes. “I learned how

ford to pay,” he says.

to make decisions,” he says. “It was not just a classroom expe-

Özyeğin has donated hundreds of millions of dollars to help

rience. It was the campus atmosphere that added tremendous

Turkey thrive, but he believes that it is not financial contributions

value to me.”

that change the world, but intention. “You don’t have to have a

Not surprisingly, Özyeğin’s latest, and most ambitious, phil20

anthropic endeavor is building a bilingual university outside of

CLOCKWISE FROM TOP:
VISITING A CLASS AT
ONE OF HIS SCHOOLS
IN SANLIURFA; BIDDING
AYSEN GOODBYE; LEADING
A MEETING AT FiBA HEADQUARTERS.

lot of money to be involved in social responsibility,” he observes.
“You have to have a good mind and a good heart.”
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